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Campaign Success Stories:
ASYMCA National & Regional Media

The Nardi Media team has worked with the Armed Services YMCA(ASYMCA) for 5+ years on annual campaigns highlighting the various

programs and support the organization provides to military families.

Whether driving awareness about food insecurity and the lack of access to affordable childcare, highlighting the organizations mental
health support or celebrating the anniversary of a specific program, Nardi leverages regional and national media in the right ways to

reach the right audience ensuring the ROI’s serve the overall goal.
o Annual impression increase of at least 40 percent

o Top placements in national media annually including TODAY, Good Morning America CNN, Fox News, Associated Press, ABC News,

NBC News, etc.

«  Relationships in regional markets Southern California, Virginia/DC, Texas, North Carolina, New York, etc.

Thousands of military families struggle
with food insecurity

ASYMCA FAMILY CENTER GROUNDBREAKING FOX™S!
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MEET THE WIVES FIGHTING TO FEED THEIR CHROREN WHILE AP0
THIR HUSBANDS FIGHT TO PROTECT OUR COUNTRY

Food Insecurity
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Childcare Center Opening San Diego -
FOXT11 e Annual campaign during
e The groundbreaking of a new local the Giving Months
childcare center e Results include national
e Local media garnered in broadcast, media hits in Associated
print & online Press, CNN, GMAS, etc.
e 395+ million impressions locally
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Armed Services YMCA celobratos new food pantry in Downtown
Killeen, handing out 500 thanksgiving meals with help from Walker
They're grateful for the help. But

military families shouldn't need food
banks | Opinion
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Pantry Opening - Killeen, TX
e Grand opening event for second pantry in the area
with Lora & Walker Bush hosting
e Resultsincluded coverage in local broadcast,
print & online with 175+ million media impressions



Annual Campaign Success Stories:
ASYMCA Angels of the Battlefield

Each year, Nardi works with ASYMCA to highlight their Angels of the Battlefield Awards which
honors those enlisted individuals who have saved civilians or colleagues from some of the

most da ngerous scenad rios.

As a result of our relationships and annual coverage of the ceremony, each year has been
successful with:

- Anall morning on-site segment with Fox 5 resulting in 4 unique segments in the morning
news hour with a 3 minute hit in each hour, including reruns throughout the day

- A secondary segment on another local aoffiliate such as ABC highlighting one of the
specific Angels

- Regional exposure in the hometown of the Angels honored

- National exposure on the overall awards and campaign

ASYMCA to celebrate American heroes with

6 service members honored at 16th annual ‘Angels of prestigious Angels of the Battlefield gala

the Battlefield' awards
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FOX 5 Field Trip: Celebrating Angels in Battlefield

WILA-TV WASHINGTON, D.C.

"1/*/.",.;‘/

~ g :
b BRC R

e N




	Slide 1:       2021 Media Relations Campaign  Recap & Results
	Slide 2
	Slide 3

