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Media Relations Campaign

Recap & Results

March of Dimes



Nardi has been a partner of March of Dimes, the leading non-profit fighting for the health of all moms and babies, for several 
years. Throughout that time, we have worked on several annual awareness campaigns with successful results including:

Success Story: 
March of Dimes Annual Awareness Campaigns

● March for Babies - Spring 2024
○ 62 media placements in major media markets generating an est. 71.1MM media 

impressions
○ 15 Top 10 media market placements including Los Angeles, Chicago, 

Philadelphia, Dallas, Atlanta, and Washington, DC.
○ All staff media training

● MOD Annual Report Card - November 2024
○ At least 294 media placements were secured across US media markets through 

unique placements, syndications and wire releases for 33,605,591 impressions
○ 180 media placements featured across top 100 broadcast, print and online 

platforms
○ 20 National Media Placements including CNN, NBC News, Yahoo News, The 

Guardian, Vice, Axios, Motherly and more.
○ All staff media training

● Maternity Care Deserts Report - September 2024
○ 237 total media placements secured in major media markets generating more 

than 456MM media impressions
○ 24 National Media Placements including CNN, NBC News, ABC News, NPR, The 

Skimm, The Guardian and more!
○ 30 Top 10 Media Market Placements: New York, (1), Los Angeles (2) Chicago (3), 

Philadelphia (4), Boston (7), Atlanta (8), and Washington DC (9), and Houston 
(10)

○ All staff media training

MOD Regional Media Reach



Nardi has been a partner of March of Dimes for several years and throughout that time, have worked on several annual 
awareness campaigns with successful results including:

Success Story: 
March of Dimes - Key National Hits
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